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Adaptive Customization Platform in Service-Oriented Manufacturing

DENG Jian-gang' DENG Hong™
(1. Science and Technology Department Jiangxi Normal University Nanchang Jiangxi 330022 China;

2. School of Software Jiangxi Agricultural University Nanchang Jiangxi 330045 China)

Abstract: Against the problem that the potential demands of the clients are unavailable for the traditional clients
systems are impossible to adjust to the subjective wishes of the clients the paper proposed the customized platform
in face of the service fabrication which established the logic structure functional system and systematic structure.
Through the multiple forms information exchanges the knowledge analysis data excavation and potential wishes of
clients are going on and the correct policy decisions and the products conformed to the clients are made.
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