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The Decision and Incentive Contract Designing of Dual-Channel Supply Chain

Based on Information Asymmetry of Fairness Concerns

SHU Siliang XU Qinqin
( School of Business Jiangxi Science and Technology Normal University Nanchang Jiangxi 330038 China)

Abstract: Based on fairness concerns of the physical retailer the decision of dual-channel supply chain under the

situation of information symmetry and information asymmetry is analyzed and it is discussed how to design the in—

centive contract to promote the physical retailer to deliver the real information of fairness concerns. The results show

that when the physical retailer gives false information about fairness concerns the decision of dual-channel supply

chain will be affected and compared with the situation of information symmetry the manufacturer’s profit will de—

crease the utility of the physical retailer will increase when the fairness concerns value transmitted is higher than

the real value. The incentive contract designed by the manufacturer can enable the physical retailer to deliver the re—

al information of fairness concerns however whether the contract can be reached is affected by the real value of fair-

ness concerns the sensitivity of consumer to channel price difference and so on.

Key words: fairness concerns; information asymmetry; dual-channel supply chain; decision; incentive contract



