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The Study on Competition Model of Online Platforms with
Concern of Consumers” Privacy

BAO Lei ZHAO Wenxuan ZHANG Xuan

( School of Economics and Management Huaiyin Normal University Huai’an Jiangsu 223001 China)

Abstract: When consumers access the online platforms they can choose to provide a certain amount of privacy in-
formation to the platforms in order to enjoy better services meanwhile the platforms can also benefit from the disclo—
sure of privacy. Based on the above observations a duopoly competition model is established to analyze how online
platforms compete with each other by using privacy disclosure strategy. The results show that the platforms choose to
disclose privacy and use low pricing or even subsidy to attract consumers if the consumer’s valuation is low choose
not to disclose while yield profit only from the sales of services if the consumer’s valuation is high. The results sug—
gest that the optimal privacy disclosure level of the platforms under oligopolistic competition coincides with the re-
quirement of social welfare maximizing and monopolization will not result in excessive disclosure of consumers” pri—
vacy.

Key words: privacy disclosure; online platform; duopoly competition; welfare analysis



